
   Polliwalks Brand and Mission Statement

Our story:
Polliwalks is a brand focused on creating fun, innovative shoes designed from a child’s perspective.  
The image and appeal of the brand is based in its unique products, story and humble beginnings 
as a mom and pop (and son) creation.  Polliwalks was created, invented and designed by a long-
time footwear and former toy designing dad, branded and marketed by his wife, and named by his 
son.  Polliwalks is a brand created by a family and made for kids.

Shoes from a child’s perspective:
We take what appeals to a child – animals, fun characters,  playful features (footprinting bottom, 
color changing lips, a friendly happy face, etc.) and add those elements to a high functioning, well 
fitting, comfortable shoe platform to create a unique spot in the marketplace  for the brand. 

The essence of the brand:
Polliwalks is not simply another EVA shoe brand, Polliwalks has a unique effect on kids that no 
other brand has.  Kids see their Polliwalks not as just shoes, but as companions, almost like pup-
pets on their feet, like their favorite stuffed animal that can actually stay with them throughout 
their day, at play, home or school. Polliwalks product is not determined by focus groups or copies 
of what has already been done or over-played, but constantly strives to be innovative and fresh, 
always keeping the innocence, happiness and playfulness that embodies what it means to be 
child at the forefront in the creative  process.  Innovation, originality, innocence, playfulness and 
quality is our mantra and these elements will be found in all of our products.


